










sole owner of Arachnid and 
worked closely with Pat and 
the engineering team on the 
Arachnid’s first “two-tar-
get” dartboard, which uti-
lized off-the-shelf PC moth-

erboard hardware and a 
DOS variant – a model 
before its time – and was 
soon replaced by the succes-
sor to the Top Gun 
Challenge... the Galaxy II.  

Now beyond the wooden 
boxes of past models, the 
Galaxy II had two-way 
communications eliminating 
the need for team cards, and 
featured a “lighter, sexier, 

rotationally-molded cabi-
net,” with an upgrade to a 
15-inch CRT color monitor 
and updated graphics. For 
additional convenience, 
more efficient shipping and 
easier setup and teardown at 
tournaments, the Galaxy II 
came with top and bottom 
sections.  

Dartman continued to 
evolve from DOS to 
Windows versions, but it 
was still limited to the desk-
top, so with the help of 
Mike Gannon, a customer 
and support technician hired 
in 2002, Arachnid continued 
forward and broke the pat-
tern by moving to the cloud 
with LeagueLeader in 2005.  

Sales of the Galaxy II 
remained strong well into 
the 2000s, with another 
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Working hard but having fun: From left to right, we find Arachnid salesmen Bob Mills, Darren 
Decatoire, Marcio Bonilla, John Hassett, Sam Zammuto, Ang and Jim Beyer.
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boost in 2009 with an 
upgrade to the Galaxy 2.5, 
with an even larger, 19-inch 
screen that also contributed 
to less weight with its LCD 
flat screen. To enhance user 
experience even more, the 
screen was convertible, 
being switchable from the 
center of the cabinet to the 
top for better visibility. 
More than 27,500 of these 
models were sold.  

John Martin passed in 
2011, leaving ownership 
with his trust, allowing 
Zammuto and Rice, then 
“co-presidents,” to continue 
model innovation.   

In 2012, Arachnid 
unveiled the Galaxy 3 Live, 
which was Arachnid’s sec-
ond dual-target model, but 
this time, as a manual flip 
option allowing players to 
choose between either the 
15-inch or 13-inch. Way 
beyond that, though, was 
also including remote play 
where players could com-
pete with other players on 
connected boards anywhere 
in the world.  

 This opened the door for 
operators to generate more 
income and gave players 
more opportunities to play 
without requiring opponents 
in the same venue. Addition -
ally, Arachnid took proac-
tive steps to enhance its 
reach by expanding the team 

with dedicated salesmen 
focused on specific territo-
ries. The company explained 
that these team members are 

“not only introducing dart 
boards to new markets but 
are also providing valuable 
mentorship to operators and 

league coordinators.”   
In 2014, ownership went 

full circle (hence the switch 
to “Arachnid 360”) when 
Paul Beall’s sons Tony, 
Chris and Shawn followed 
in their father’s footsteps 
and reacquired the company.   

Arachnid was a part of 
their childhoods, and it was 
now their turn to continue to 
advance the business and 
sport. Highlights from them 
include the Galaxy 3 Plus in 
2016, with a motorized, 
automatic flip feature of the 
dual targets and larger 24-
inch monitor; the Galaxy 3 
Fire, a first-of-its-kind, red-
hot colored, illuminated 
cabinet that stands out in 
locations (more than 15,000 
are in the field today); and 
reentry into the home con-
sumer market under the 
Spider brand for man caves.  

Also during their time, 
they faced the Covid pan-
demic, which ultimately 
closed all public spaces 
including the bars and restau-
rants that are necessary for 
hosting players, leagues, and 
tournaments. Despite this 
setback, the small crew 
helped the company stay 
alive during this time and 
continued to work on the 
next steps toward the future.  

By 2022, soft-tip darts 
received a huge opportunity 
to extend tournament event 

coverage to TV, 
when the Beall 
brothers and 
Zammuto worked 
with ESPN to cre-
ate a 32-player 
bracket invitational 
event of the finest 
players who quali-
fied by placing at 
the top in the 
BullShooter tour-
nament circuit.  

66  |  RePlay Magazine  |  February 2025

The Beall Brothers, Tony, Shawn and Chris, reacquired Arachnid 
in 2014 and remained at the helm until the 2024 sale to TouchTunes.

Arachnid’s Sam Zammuto accepts an AMOA Innovator Award 
from the association’s Rick LaFleur.

Eye candy! You can bet Arachnid’s rig gets a lot of stares when it’s rolling down the highway!



These players competed 
to the final four and gained 
the chance to shoot darts 
live in a televised event – a 
long way from seven boards 
in local bars back in the 
’80s. With such successes 
under their belts, the Beall 
brothers recognized that 
technology was a driving 
factor in today’s dart world, 
so they wanted to ensure 
Arachnid had the ability to 
remain a staple in the indus-
try well into the future.  

That led to the Touch -
Tunes acquisition in early 
2024, creating a powerhouse 
by “pairing the number one 
dart machine with the num-
ber one jukebox,” as 
Zammuto described it.   

One of TouchTunes’ val-
ues is to “Bring the Fun” 
and this truly aligns with the 
roots deeply ingrained in 
Arachnid’s history. They’ve 

always strived to set the bar 
high with quality dart 
boards, exciting games, 
packed venues filled with 

great experiences 
for dart players in 
leagues and tourna-
ments, and impor-
tantly, profitable 
ventures for distrib-
utors and operators.   

One fundamental 
piece through all of 
this is that music 
played a huge part 
in ensuring the envi-
ronment remained 
fun. With new 
teammates on 
board, the Galaxy 3 
Ice made its debut 
at Amusement Expo 
in March 2024.   

“In all its glory 
with a stunning 
blue, illuminated 
cabinet, this dart-

board could be considered a 
statement piece,” Arachnid 
said. “The color blue is 
commonly associated with 

trust, loyalty, knowledge 
and stability, and these val-
ues continue to be on the 
front line of business goals.”   

Arachnid said they look 
forward to new technologies 
in the works with the 
announcement of an upcom-
ing TouchTunes digital pay-
ments platform, and a part-
nership with gamification 
company Lucra to enable 
darts players to challenge 
each other to compete for 
real money or credits.  

 
For 50 incredible years, 

Arachnid has been a trail-
blazer in the coin-operated 
industry, transforming a 
centuries-old sport into a 
dynamic and rewarding 
experience.   

From its roots – when 
English soldiers aimed their 
spears at wine barrels and 
tree trunks – to its modern 
incarnations, Arachnid has 
remained at the top of darts’ 
evolution by staying innova-
tive and true to its mission.   

This journey wouldn’t 
have been possible without 
the passion and dedication 
of the owners, workers, and 
visionaries who carried this 
legacy forward and the loyal 
distributors, operators, and 
players who helped build it 
into what it is today.   

As Arachnid celebrates 
this milestone, they are 
inspired by the collaboration 
with the creative minds at 
TouchTunes. Together, they 
are paving the way for a 
future filled with opportuni-
ties for distributors, opera-
tors, establishments, players, 
and employees.   

Darts and music unite 
them, bringing fun and con-
nection as they lead the way 
for the next 50 years and 
beyond. 
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At BullShooter 25, the Arachnid team of Bob Lenz, Sam Zammuto, Mike Gannon, Bob Wiles and Dave 
Schultz (clad in Hawaiian shirts) take a photo with Team Netherlands (the fellows in red and black shirts).

Dick Jones stands proudly beside the 
first English Mark Darts, the machine that 
“started it all.” With Arachnid’s dart 
machines so familiar today, it may be diffi-
cult for some readers to realize just how 
revolutionary it was. Hopefully, this walk 
through Arachnid’s story helps.
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