












providing payment solutions that 
enhance the experience in entertainment 
centers worldwide. Our goal is to remain 
the preferred partner of our clients, help-
ing them offer memorable and seamless 
experiences to their users.” 

• 

PayRange 
855-856-6398 
payrange.com  
 

PayRange launched in 2014 and 
expanded to the amusement industry in 
2015. The company has since grown to 
offer solutions to multiple industries 
focused on autonomous commerce. 
They also boast a network of more than 
8 million users who have millions of dol-
lars preloaded and ready to spend. 
These funds are spent via the more than 
500,000 PayRange-enabled machines 
across the U.S. and Canada. And the 
only way to tap into this pool of funds, 
says the company, is to accept 
PayRange on your machines. 

Mobile payments are at the core of 
the PayRange solution. Enabled 
through the simple installation of a low-
cost hardware device named the 
PayRange BluKey onto amusement 
machines new or old. Consumers con-
nect to the BluKey using Bluetooth 
through the PayRange app to send 
payment quickly, securely and seam-
lessly to the PayRange-enabled 
machine. The consumer’s phone pro-
vides the data connection to authorize 
purchases, thus eliminating the need for 
the machine to have a network connec-
tion.  

for customers. Additionally, the compa-
ny’s new point-of-sale system seamlessly 
integrates with existing solutions, provid-
ing a comprehensive payment infrastruc-
ture for arcade and game room opera-
tors. 

KioSoft’s partnership with Payroc 
extends its payment acceptance capabili-
ties to more than 30 countries, offering 
businesses a single, reliable platform to 
manage payments across multiple mar-
kets. “This global reach empowers oper-
ators to expand their footprint and cater 
to a broader customer base,” the compa-
ny said. “Whether you’re an existing 
KioSoft customer looking to venture into 
new territories or a business seeking a 
global payment solution provider, we 
offers the tools and support needed for 
international success.” 

To showcase its latest innovations, 
KioSoft will be participating in two 
upcoming industry events: IAAPA Expo 
Europe (Sept. 24-26, booth #14509) and 
IAAPA Expo in Orlando (Nov. 19-22). 
Attendees will have the opportunity to 
experience KioSoft’s cutting-edge pay-
ment solutions first-hand, including the 
AVU Touch 21 reader and the new POS 
system. 

For more information about KioSoft 
Technologies and their range of prod-
ucts, visit www.kiosoft.com. 

• 

Magnetic Cash 
+54-9-11-2254-0021 
www.magneticash.com  
 

This year, Magnetic 
Cash is celebrating 25 
years of providing the 
entertainment industry 
with innovative hard-
ware and software pay-
ment solutions. Since 
they started in Latin 
America, the company 
has grown significantly 
and established them-
selves as market leaders in 
the region. 

“With our latest innovations 
and team additions, we have 
expanded our presence in the 
Middle East, Europe and the 
United States,” said Martin 
Reynoso, general manager of 
Magnetic Cash. 

“In recent years, we have worked tire-
lessly on a project that we believe will 
transform the future of payments in 
entertainment centers,” he added. “We 
are convinced that the future of pay-
ments is mobile, especially when com-
bined with wearable devices. This belief 
has driven us to develop a customizable 
mobile payment application that allows 
users to recharge and activate games 
without having to go through a cashier or 
ATM.” 

In a constantly evolving industry, new 
attractions, entertainment center formats 
and other projects are always emerging. 
That’s why Magnetic Cash said they not 
only develop comprehensive solutions 
for those locations but also have a team 
of engineers and developers ready to 
think up, create, develop and implement 
specific solutions for operators in record 
time. 

“Our commitment to innovation and 
adapting to the changing needs of our 

customers is what truly 
sets us apart from the 
competition,” Reynoso 
stated. “We strive to 
always be one step 
ahead, anticipating 
market trends and 
demands to offer 
solutions that not 
only meet current 
expectations but 

also prepare our 
clients for the future. 

“As we celebrate our 25th 
anniversary,” he continued, 
“we reaffirm our commitment 
to continue innovating and 
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and a seamless experience that increas-
es revenue.  

The company encourages potential 
customers to read the reviews app 
users have left for PayRange in the App 
or Google Play stores. “You’ll discover 
how impactful the ability to pay with a 
phone can be for a consumer, as evi-
denced by the hundreds of thousands of 
five-star reviews,” they said. PayRange 
has been a top-rated five-star app in 
Apple’s App Store for five years running, 
they boasted, plus, Android users have 
downloaded the app from the Google 
Play store more than a million times and 
counting. 

Discover more and get current pricing 
at www.payrange.com.  

• 

Sacoa Cashless 
System 

214-256-3965 
www.sacoacard.com  

 
Sacoa, a leader in the entertainment, 

amusement and leisure industries for 
over 65 years, developed the Sacoa 
Cashless System in-house to optimize its 
own operations. And in the early 1990s, 
Sacoa became the first 
entertainment store to 
replace traditional 
tokens with a computer-
ized magnetic debit 
card system.  

In 1992, following 
the success in its own 
locations, Sacoa intro-
duced the world to the 
Sacoa Cashless 
System, becoming a 
leading global 
provider of revenue 
management system. 
Today, they have 
more than 2,400 
installations in over 
70 countries. 

“We test all our 
launches in our own 
FECs,” explained 
Sebastian 

Mochkovsky, CEO of Sacoa USA. “Our 
innovations stem from both our own 
needs and the feedback we receive from 
operators who use 
our technology, 
allowing us to 
refine our prod-
ucts directly. 
Additionally, we 
design our 
products to be 
user-friendly and 
provide the best 
possible experi-
ence. Our cus-
tomized software 
solutions distinguish us from competitors 
and have led many customers to choose 
and recommend us.” 

Sacoa’s latest innovations include the 
Spark Reader with a touchscreen and 
QR code functionality, which has gained 
popularity with operators and guests 

worldwide. This new feature allows 
registered Playcard users to activate 
games conveniently by scanning QR 
codes through the Sacoa app on 
their smartphones, transforming the 
gaming experience. 

This year, Sacoa proudly 
received the New Product Showcase 
award at the International Bowl 
Expo, marking the second time its 
K4 self-service kiosk has been rec-
ognized, following its initial award at 
the last IAAPA Expo. This acknowl-
edgment highlights Sacoa’s com-
mitment to providing cutting-edge 
solutions to operators globally. 

Sacoa is currently working on 
its next product releases. The 
company’s software and hardware 
development teams are collaborat-
ing to bring new products to mar-
ket. At this year’s IAAPA Expo in 
Orlando, Sacoa plans to introduce 
three major new products. After 
months of research and develop-
ment, these products are expect-
ed to have a very positive impact. 

• 
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PayRange can work alongside other 
forms of payment, too, allowing opera-
tors to retain coin, token or cash accep-
tance. PayRange also recently launched 
specialized hardware for billiards tables 
to add mobile payments to them, 
enabling pool players to pay per game or 
by the hour.  

Other features such as dynamic pric-
ing have earned PayRange two 
Innovation Awards from AMOA in the 
past. “The PayRange system is well-suit-
ed for route operations where machines 
may not have the benefit of an internet 
connection at the location or lower-vol-
ume machines where adding another 
payment option may increase revenues,” 
the company added.  

More than just payment, PayRange 
adds a range of features to an amuse-
ment operation and has expanded solu-
tions for entertainment venues that 
include age-restricted sales, self-pour 
bar capabilities, access control and busi-
ness management solutions. Technolo -
gy from PayRange is designed to boost 
an operator’s business while improving 
their end customer’s experience through 
operational efficiencies, modernization 

  
  

Sebastian Mochkovsky 
CEO, Sacoa USA

Sacoa’s K4 self-
service kiosk won 
a New Product 
Showcase award at 
this year’s Bowl Expo,

Sacoa’s Spark  
reader with QR play.

PayRange also makes cashless payment 
possible on pool tables, too.
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Semnox Solutions  

610-400-8901 
www.semnox.com 

 

Semnox Solutions has 
been at the forefront of 
payment management 
and technology solutions 
for the entertainment and 
leisure industry since its 
inception in 2008. Over the 
past 16 years, the company 
has developed a range of 
innovative products that have 
significantly shaped the sec-
tor – from arcades to theme parks. 

Their journey started with Parafait, a 
system designed to streamline opera-
tions for arcades and FECs. Over time, 
Semnox expanded their offerings to 
include RFID technology, mobile POS 
systems, online party booking and 
advanced customer loyalty programs. 
Each innovation  was aimed at improving 
efficiency and guest satisfaction. 

A major milestone for Semnox came 
in 2015 when they entered the North 

American market. This move not only 
showcased the technology’s effective-
ness but also spurred further innovations, 
the company said. They introduced the 
“Tap-to-Play” feature and launched the 

Lumin Card Reader, which significantly 
improved visitor experiences. 

In response to evolving mar-
ket demands, they also focused 
on enhancing contactless pay-
ment solutions and developed 
products like the LuminOS 

card readers and Redemption 
KlaimPrize Kiosk. Many venues 

have transitioned to cashless sys-
tems due to their convenience 
and efficiency, and customers 
increasingly prefer contactless 
transactions, the company added. 

This shift has accelerated the adoption of 
cashless systems as they offer a more 
streamlined payment option. 

Today, Semnox’s cashless RFID 
solutions are used in more than 2,800 
sites across 60-plus countries.  

“What sets Semnox apart from com-
petitors is our commitment to continuous 
improvement and our ability to adapt to 
industry changes,” said Phil Showler, 
head of FEC sales for Semnox Americas. 
“While many in the industry focus on a 

single aspect of payment or manage-
ment, we offer a comprehensive suite of 
solutions that address a wide range of 
needs, from ticketing to loyalty programs. 
Our dedication to user-friendly technolo-
gy and operational efficiency has estab-
lished us as a leader in the field, with a 
proven track record of successful innova-
tions and strategic partnerships.” 

 • 

SMART Software 
844-762-7802 
www.SMART.software  
 

For over 25 years, SMART Software 
has offered a premium service solution 
allowing business owners to organize, 
optimize and operate a more profitable 
venture. Their advanced system adds 
accountability to staff, allowing operators 
to better service customers and help their 
team work smarter.  

Over the past year, SMART has 
released more than 100 new features 
and enhancements that continue to drive 
value for their loyal customers, the com-
pany touts. Their focus continues to be 
on making products easier to use, faster 
and more efficient, and using customer 

  
  

Phil Showler 
Head of FEC Sales, 
Semnox Americas
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feedback to drive new fea-
tures.  

“SMART is uniquely posi-
tioned in the industry to cover 
all of an operator’s needs,” 
said the company’s director 
Patrick Zuber. “Amusement, 
ATM, service, CRM and 
inventory tracking – all in one 
place.” 

In addition to these effi-
ciency gains to SMART, they 
have also been working on 
the release of two new addi-
tions – SMART Routing and 
Mobile 2024.   

SMART Routing will rev-
olutionize route operations 
by streamlining the schedul-
ing and mapping of routes, increasing 
communication between the office and 
field managers, and dynamically recalcu-
lating routes to accommodate changes 
or adjustments in real-time. This innova-
tive solution simplifies the process for 
operators, allowing them to maximize 
route efficiency and service value for 
their locations. Once released, SMART 
Routing will help save on fuel, labor and 
mileage.   

Mobile 2024 is a completely reimag-

ined site for SMART Mobile. All the func-
tionality you have come to love is still 
there, but we have updated our platform 
and infrastructure. This will allow for bet-
ter performance, faster updates. They’ve 
also made the site easier to use.  

“While training new customers, they 
are relieved to learn they will only have 
to work within one software platform ver-
sus having three separate computer sys-
tems,” said trainer and support specialist 
Ted Runde about the company’s overall 

ease of use. “SMART has 
the ability to create service 
tickets, complete collections 
and load ATM’s all in one 
system.” 

Added product owner and 
user Aaron Stortzum: “The 
SMART support team is 
unmatched both in their 
experience and responsive-
ness to our customers. You 
call and get a real person 
with years of experience. 
They meet with our develop-
ment team daily to ensure 
fast response to both issues 
and new features.” 

The team at SMART has 
over 60 years of combined 

support experience. Each team member 
is knowledgeable in the industries of 
ATM, amusements and service to ensure 
you the best assistance for your compa-
ny’s needs and questions.  

Visit them at upcoming shows… NAC, 
IAAPA, ATMIA, Amusement Expo and a 
multitude of state association confer-
ences … or at their website to learn why 
SMART Software can move your busi-
ness forward, they say. 

The SMART team (from left): Greg Bergbower, 
Thomas Eichinger, Sam Westgate, Ted Fruchtl, 
Laney Schultz, Ted Runde, Jill Quandt,  
Kenny Koenig, Aaron Stortzum and 
Patrick Zuber. Not pictured, 
Ryan Whitaker and  
Wally Hooker.
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